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ABSTRACT:

The purpose of this paper is to test gender role differences in a work environment, in the private sector in Istanbul, Turkey. The research uses the Bem Sex Role Inventory as the measurement instrument for the purpose of data collection.  Results obtained do in fact show that gender differences exist in the business context where research took place. Results also indicated a strong case for the existence of androgyny, as revealed by the BSRI. In order to better understand and explain this unexpected result, a valuable discussion of the historical development of gender roles in Turkey and contemporary cultural changes are presented. 
INTRODUCTION:
The original intention of this paper was to look into MALE FEMALE SPEECH ACTS within a Turkish business context.  In the process of doing research, it became clear that GENDER ROLE DIFFERENCIATION within a business context had to be established first.  In order to do so, the Bem Sex Role Inventory was applied to actively working participants in ten (10) different business sectors in Istanbul.  Accompanying the BSRI was a questionnaire, modified by Bekrek, based on Searles’s Taxonomy of Speech Acts. The purpose of this questionnaire was to define the differences in male/female speech acts.   Ironically, although we obtained results regarding gender differentiation of speech acts, we realized that further improvement of the measurement instrument needs to be done; however, the results obtained from the BSRI were significant enough to require further investigation. Therefore, we decided to present our research in two separate papers.  This paper concentrates on the results of the BSRI, while our next one will revisit the subject of GENDER SPEECH ACTS within a Turkish business context.
Within Turkey, as well as cross-culturally, a considerable amount of interest has been shown in the study of gender roles.  Our study continues with research in the field of gender roles.  It is unique, because, to our knowledge, it is the first research conducted in Turkey within a business context in the private sector.  Research conducted in this paper occurred in February and March of 2006, and it was applied to a population of both males and females, who represent ten (10) different business sectors in Turkey.  The method used in this research was based on the Bem Sex Role Inventory (BSRI).  Results from the research confirmed our assumption that there are differences between male and female gender roles within a business context. The unexpected result was that, within the Turkish business context where research was conducted, the business community manifests masculine and feminine characteristics.  In accordance with Bem’s categorization, when there are equally high levels of masculine ad feminine traits, this indicates that androgyny also exists in this context.  We anticipated that the results would have shown clearly divided gender differences where male dominance exists. On the contrary, what exists is an androgynous profile. This particular result contradicted our expectations and surprised us. The presence of androgyny forced us to think about what could be the reasons behind it, and what changes are occurring in Turkish Business culture to allow it to flourish.  In this paper we would first like to explain the method used in research and findings; and then, in the literature review, present a historical development of gender roles in Turkey in the past thirty-forty (30-40) years; and finally, discuss the significance of our research within a cultural perspective.
METHODOLOGY:  
The aim of the research is to study the concepts of gender and gender role differentiation within a Turkish business environment.  The design of the research is explanatory and analytical.  The research was designed to study the concepts of gender and its reflections on business interactions within its natural setting; so, it is a field study and it is cross sectional.

The unit of analysis of this study, the participants, was actively working female and male employees chosen from 10 (ten) different business organizations in the private sector, which operate mainly in 10 (ten) different sectors within Istanbul, Turkey. The business sectors represented here are, in general categories, the metal industry, construction industry, medicine and health industry, production, manufacturing, consumption goods, marketing, paper production and the media.
The target population covers actively working managers, senior officers, specialists, administrative and technical staffs of the selected business organizations. The sample population was randomly selected by the human resources managers of these organizations in February and March of 2006. The selection for the sample was done in order to effectively represent a profile of an equalitarian Turkish business work environment. In the sample there are one hundred and sixty seven (167) individuals, of these, ninety seven (97) are females and seventy (70) are males. 
In accordance with the aim of the study, the instrument used is the BEM SEX ROLE INVENTORY.  By using the BSRI, the researcher, Bekrek, primarily intended to study the concept of gender and gender stereotypes within a Turkish business context.
The measurement instrument, BEM SEX ROLE INVENTORY, was originally developed by Sandra Bem. Its purpose is to assess the extent to which the culture’s definitions of desirable female and male attributes are reflected in an individual’s self-description (Bem, 1974). 
This well-known inventory has two versions: the original 60 item BSRI and a 40 item short form. The original BSRI consists of twenty (20) masculine, twenty (20) feminine, and twenty (20) neutral items. The MASCULINE traits were considered to be more suitable for men, the FEMININE traits more suitable for women, and the NEUTRAL traits, half positive, half negative, were “social likeness scales.”  This meant that these later traits were not intended to be suitable for either men or women.  They were added on to create a neutral concept. The short form of the BSRI has twenty (20) masculine, and twenty (20) feminine traits.

This self administering questionnaire measures MASCULINITY, FEMININITY, ANDROGYNY, AND UNDIFFERENTIATED, using the masculinity-femininity scales.  This scale treats masculinity and femininity as two independent dimensions, thereby making it possible to characterize individuals not only as masculine and feminine, but also as “androgynous”- that is, as having both masculine and feminine attributes (Bem, 1974). 

BSRI as a measurement instrument, to be used in Turkish scholarly research, was first tested by Kavuncu (1987) and later by Dokmen (1991).  Kavuncu and Dokmen tested the BSRI for its validity and reliability testing potential. Test results found them to be valid and reliable. The short-form BSRI was adapted to Turkish society by Kavuncu (1987), and later Dokmen measured and added on to its psychometric specifications.  

In the short-form, which was used in this research, the respondents were asked to scale coherence of 40 traits to them, from 1= not at all suitable, to 7=always suitable.  The hypothesis of the study is as follows:

THERE IS A DIFFERENCE BETWEEN FEMALE AND MALE GENDER ROLES IN TURKEY.

RESEARCH FINDINGS:
As stated earlier, there were one hundred and sixty seven (167) participants in the test pool.  All were actively working members of the businesses and organizations they belonged to.  Of the sample population, 58.1% (n=97) are women, and 41.9% (n=70) are men. The socio-demographic information about the participants is given in Table-1.

TABLE 1: Socio-Demographic Data for Participants 

	 
	 
	N
	%

	GENDER
	 
	 
	 

	 
	Female
	97
	58.10%

	 
	Male
	70
	41.90%

	AGE
	 
	 
	 

	 
	18-25
	21
	12.60%

	 
	26-30
	58
	34.70%

	 
	31-35
	44
	26.90%

	 
	36-40
	23
	13.80%

	 
	41+
	20
	12%

	EDUCATION
	 
	 

	 
	High school
	29
	17.50%

	 
	Undergraduate
	103
	62%

	 
	Graduate
	34
	20.50%

	JOB POSITION
	 
	 

	 
	managers
	13
	8.10%

	 
	senior officers
	26
	16.30%

	 
	 specialists
	54
	33.80%

	 
	administrative staff
	56
	35%

	 
	 technical staff
	11
	6.90%

	TOTAL WORK TIME
	 
	 

	 
	0-1 year
	8
	4.80%

	 
	1-2 years
	15
	9%

	 
	3-4 years
	21
	12.60%

	 
	5+
	123
	73.70%


The results of the reliability analysis of the measurement instrument, the BSRI was found as .8437 for remaining 18 femininity items, and as .8432 for remaining 19 masculininity items both, indicating statistically significant values. 

The findings of the BSRI defined the gender roles within the sample population and showed that twenty six people (26 people, 19=male and 7=female) came out to be MASCULINE; thirty one people (6=male and 25=female) came out to be FEMININE; seventy - three people (73 people, 37=male and 36=female) came out to be ANDROGYNOUS, and twenty one (21 people, 6=male and 15=female) were UNDIFFERENTIATED. 
TABLE 2: Findings of the BSRI

	Masculine
	 
	26
	17.20%

	 
	Female 
	7
	 

	 
	Male
	19
	 

	Feminine
	 
	31
	20.50%

	 
	Female 
	25
	 

	 
	Male
	6
	 

	Androgynous
	73
	48.30%

	 
	Female 
	36
	 

	 
	Male
	37
	 

	Undifferentiated
	21
	14%

	 
	Female 
	15
	 

	 
	Male
	6
	 

	Missing
	 
	16
	 

	 
	Female 
	14
	 

	 
	Male 
	2
	 


 These results show that THE SAMPLE POPULATION HAS ANDROGYNOUS TRAITS (48.3%, n=73).  This means that this particular population LACKS RIGID GENDER ROLES, AND THE PEOPLE INVOLVED DISPLAY CHARACTERISTICS, OR PARTAKE IN ACTIVITIES TRADITIONALLY ASSOCIATED WITH EITHER GENDER (http://en.wikipedia.org/ wiki/Androgyny).

H1 : There is a difference between female and male gender roles in Turkey
To test the above hypothesis, the BSRI femininity and masculinity scales and the gender of the respondents were compared using independent t-tests. Significant difference was found between female and male respondents regarding both the femininity concept (t=-2,155, df=164, p=0.033) and the masculinity concept (t=4, 216, df=163, p=0,000).These results indicated that women scored higher on the BSRI Femininity Scale than men did; whereas men scored higher on the BSRI Masculinity Scale. (See Table 3 and 4)

TABLE 3: Group Statistics for Gender Roles

	
 
	gender
	N
	Mean
	Std. Deviation
	Std. Error Mean

	FEMINITY
	male
	69
	101,6522
	10,24670
	1,23356

	 
	female
	97
	105,3814
	11,48136
	1,16576

	MASCULIN
	male
	69
	106,3478
	10,91656
	1,31420

	 
	female
	96
	98,6771
	11,94593
	1,21923


TABLE 4: Independent Sample Test for Gender Roles
	
	 
	Levene's Test for Equality of Variances
	t-test for Equality of Means

	 
	 
	F
	Sig.
	t
	df
	Sig. (2-tailed)
	Mean Difference
	Std. Error Difference
	95% Confidence Interval of the Difference

	 
	 
	 
	 
	 
	 
	 
	 
	 
	Lower
	Upper

	FEMINITY
	Equal variances assumed
	1,408
	,237
	-2,155
	164
	,033
	-3,7293
	1,73019
	-7,14559
	-,31294

	 
	Equal variances not assumed
	 
	 
	-2,197
	155,720
	,029
	-3,7293
	1,69725
	-7,08187
	-,37667

	MASCULIN
	Equal variances assumed
	,781
	,378
	4,216
	163
	,000
	7,6707
	1,81938
	4,07815
	11,26334

	 
	Equal variances not assumed
	 
	 
	4,279
	153,849
	,000
	7,6707
	1,79266
	4,12934
	11,21215


These results supported the hypothesis that there is a difference between female and male gender roles in Turkey.

LIMITATIONS:
Before going onto the next section, we would like to conclude the methodology by emphasizing the fact that, this research also has some methodological limitations that should be taken into consideration. The sample of this study included actively working members chosen from 10 different sectors in Istanbul. We cannot consider this as a representative sample of all Turkey.
CONCLUSIVE SUMMARY AND RESULTS:

This study contributes to the cross-cultural study on GENDER ROLES.  Using the BSRI, it tests gender role differentiation in a business context in Istanbul, Turkey.  This particular study has found evidence that within the private sector in Istanbul, there are differences between male and female gender roles.  It has also found evidence for the existence of an androgynous profile within the above context.
LITERATURE REVIEW AND A DISCUSSION ON ANDROYGENY:
When we look at the literature available on gender roles and gender role differentiation, as well as, the study of these topics in Turkish society, we see that a vast amount of research has been done. Before we can properly discuss the significance of the results found in this research, where by an understanding of them in a conceptual frame of “culture and change” can occur; so that we have a clearer understanding of the co-existence of both gender differentiation and androgyny in the same context, it becomes important to look at the evolution of the role of Turkish women from a social-economic perspective. The changing role of women naturally reflects on the changing attitudes and roles of men.  Because of our concentration on women in this paper, the same changes for men will remain implicit.

 In the 1970’s and 1980’s a significant number of Anatolian, rural “peasant” populations moved into the three largest towns in Turkey, namely, Istanbul, Ankara and Izmir.  Because the economic profile in these areas were changing, the need for the labor force from Anatolia, meaning vast geographic regions outside of these towns, became mandatory. Two important sources for the study of this phenomenon are Turk Toplumunda Kadin (Women in Turkish Society) 1982, 2nd edition, ed. N. Abadan-Unat; and Family in Turkish Society, Sociological and Legal Studies, 1985, ed. T. Erder.

Initially in the roots of Turkish Culture, that is pre-Islamic Culture, the descendents and relationships of mothers and fathers (males and females) were regarded and valued as being equal.  According to Z. Gokalp “…old Turkish traditions could be seen as both democratic and feministic” (Gokalp, cited in Abadan-Unat, 1982, translation by Tosuner-Fikes 2007).  In this society the belief system was such that, women in association with Shamans, and men in relation to Totems, had equal, sacred powers, as well as equal legal rights.  These beliefs changed when Turks migrated from middle-Asia into Anatolia.  At that time, in the tenth century, Turks accepted Islam as their religion.  With this change also came the change in status for women.  As imposed by the rules and regulations of Islam, women lost their legal rights, their social status as equals, and lost their independence.  They became confined to the realm of the family and the home.  They were than regarded as child bearers and care givers.  In a sense, they became second class citizens.  Later with the establishment of the Turkish Republic, Turkish women regained their legal rights and opportunities which put them more at the same footing as men (Abadan-Unat, 1982).  However, attitudes towards the role and responsibilities of women became imbedded in tradition.  Her role as child bearer and caregiver continued to take precedent over any other roles and responsibilities she might have, this was particularly true in the rural areas (Abadan-Unat, 1982).

In the 1950’s mass migration of workers from rural to cosmopolitan areas began.  These migrant workers were mainly unskilled or semi-skilled laborers, with very low levels of education. Hence began the development of the GECEKONDU or shantytowns (Senyapili, cited in Abadan-Unat, 1982).  Continuing with the 1960’s gecekondu neighborhoods increased with the changing economic growth in the cities.  As more job opportunities opened for the educated city women, new markets opened for the working gecekondu women.  They became the domestics who filled positions previously ascribed to wives and mothers of the city.  Thus an interdependent relationship was established between these two types of women. (Senyapili, cited in Abadan-Unat, 1982).

When women went out of the home to contribute to family income, changes in gender relations occurred.  While males more or less continue to be head of household, but with lesser authority, women took on extra responsibilities.  For example, for the gecekondu women, making certain decisions about family relations and visitations, gift giving, paying utilities, dealing with the bureaucracy, and attending children’s school affairs became the types of changes that re-defined her role (Kiray, cited in Erder, 1985). Similar changes have been noted by scholars such as Kondiyoti, Kagitcibasi, Kiray and Ozbay.  The conclusion reached by the research of these scholars indicate that, during the period of migration from rural to urban, family structure and gender roles changed, however, compared to the western notion of the nuclear family, there still continued a familial culture of relatedness. Even if the family is not intertwined economically, still relationships continue to be interdependent (Erder, 1985). 

In every culture we find traditional beliefs that define gender linked traits ascribed to both male and females. Whether or not these beliefs, which become internalized, are conscious, they do describe “a standard” by which each gender behaves (Rosenkrantz, Vogel, Bee, I.Boverman and P. Boverman, 1968, cited in N. Abadan-Unat, 1982).  Eventually, stereotypes of male and female behavior develop.  Women in comparison to men, have deeper rooted stereotypical behavior which they have accepted, as well as, have seen to be inferior to men (McKee and Sherriffs, 1959, cited in N. Abadan-Unat, 1982).  In their research conducted in Turkey, Kagitcibasi and Kansu (as cited in Abadan-Unat,1982), have also concluded that findings on internalized gender roles are applicable in Turkish Society.  They have shown that daughters continue to emulate the traditional roles of their mothers.  For example, in Turkish Society, daughters are expected to be more obedient and dependent, while, sons are allowed (in fact sometimes encouraged) to be more independent and aggressive (Basaran, 1974).  In Turkish Society, there are three (3) steps which define the transition from boyhood to manhood, these are: when a male child is circumcised, when a male child goes to serve his military duty, and when a male child gets married.  When these three criteria are fulfilled, the male child is considered having become a man. Within this belief system, males are encouraged, and expected, to earn a living, and have a job or business.  Whereas, females are expected to  maintain their households and have children (Basaran, 1974).
When we look at the behavior Turkish parents have towards their children, we see that their attitudes towards their children are based on these stereotypical role definitions.  For example, it is believed that the meaning in the name of the child, will impact his/her behavior and place in the world.  If parents name their sons “MERT” or “YIGIT”, they are expressing a desire for their sons to be fearless and brave.  When the boy becomes at an age to play, toys that are chosen for him usually are guns, cars, army vehicles etc.  Whereas, female children are given dolls and “home-maker” type toys.  If a female child hurts herself, she is shown compassion and held, soothing her while crying.  If a male child hurts himself, he is encouraged to “get over it” and move on. It is preferable that the male child not show he is hurt.  It has also been observed that male children are encouraged to incorporate “swear words” whereas female children are not.  We believe that this type of differentiation is also what makes male children feel a sense of “power” at an early age.

Although significant numbers of women are seen in businesses and firms in the 1990’s, these roles and traits, as mentioned above did not change much for women in Turkey.  Even though women in the 1990’s might be better educated, earn more money than they did before, and work in substantially prestigious positions, particularly those in management, their role at home remained more or less the same.  Even in urban centers, where women’s place in the workforce increased from fifteen (15) million in the 1970’s to twenty-three (23) million in the 1990’s, women were still the ones responsible for cooking at home, looking after the children, and making decisions that had to do with the home and family activities (Kocakusak, 1999 unpublished master thesis).  

On the other hand, it is argued that “…gender stereotypes do not remain unchangeable even within one culture, but change with time together with general cultural values.” (Twenge, 1997).  Williams and Best (1990) argued that there appeared to be a difference in the degrees of differences between genders roles depending on the country.  They argued that, in developing countries, the gap between gender stereotypes is small, whereas, in countries where the educational achievements between genders were large, stereotypes were also greater.  Additionally, they suggested that gender roles are closely associated with socioeconomic development, the importance of religion, urbanization, and the like.  We can conclude from this research that, gender stereotypes resulted from many different cultural and environmental factors (Williams & Best, 1990). It is important to take into consideration the issues brought up here, because, in the recent past, Turkey has gone through a period of fast urbanization, industrialization, and Westernization.  Additionally, these rapid changes have occurred in the midst of “…large-scale exposure to European and North American culture through the mass media.” (Ozkan, 2005). 
 In the results of his most recent study, Ozkan(2005) has found that, “eager to soothe hurt feelings” which was originally a feminine item, is now found both in the men and women’s data set.  The masculine item “aggressive” had a strong negative loading in the femininity factor of both data sets, but was not related to masculinity.  Some characteristics found to be acceptable for both sexes were only found in the feminine score.  Also, women are allowed to express their negative feelings more easily than men (Fisek, 1994), but men are expected to “be strong.”  Another important point here is that both genders defined a “good person” as one who is “self-sacrificing and non-egoistic (sic).” (Turk-Smith, Tevruz, Artan, Smith, and Christopher, 2000).  And, according to Gurbuz (1985), “aggressiveness” is still undesirable for both sexes. We derive from both Ozkan’s work and others listed above, that, in the very recent past, gender roles in Turkish society are changing. Some characteristics are emerging, while others are shifting, and yet others remain constant in reference to both genders.   

As already stated, research has shown that rapid change in Turkish society is occurring (Ozkan, 2005).  The changes that are occurring are also impacting gender roles, consequently they are also going through changes Lee (2005) concurs with Williams and Best (1990) when arguing “…the androgyny movement could also be fueled by the economic workforce in developed countries.”  Lee(2005) continues with her argument that, when the workforce grows and requires both men and women to meet production and economic demands, the notion of gender equity becomes significant.  In this context, women’s status increases, and the environment is ripe for androgyny to develop (Lee, 2005).  Similarly, “rich nations” have shown the following results: 1. a lower childbirth rate because some working women tend not to marry or delay marriage past their prime for childbirth, 2. a higher divorce rate due to many collapsed marriages when working parents do not spend enough time together with their families, 3. an increase of unmarried people as more singles enjoy their financial independence and individual freedom (Lee, 2005). In fact, Bem (1974) claimed that “…androgynous persons are psychologically advantaged compared with masculine, feminine and undifferentiated individuals.”  In 1976, Bem received the American Psychological Association’s Distinguished Scientific Award for introducing the concept of “psychological androgyny” into the literature. Thus, the original meaning of androgyny, which is in reference to a physical condition, that is, a body displaying both male and female organs, became a metaphor for behavior that demonstrated both male and female behavior.

Along these lines, Ozkan’s work also reflects on the changes which are occurring in Turkish Society.  These changes are mainly seen in the value systems and socialization process.  Whereas the traditional women’s social status in Turkish culture derived from her husband’s position, her children, and her status in old age, now, women’s success is measured by sources outside of the home.  Thus, a working women’s status is determined by her place in the work world (Ortayli, 2002).  Recent women’s studies indicate that Turkish society classifies family dynamics as “traditional” or “modern” (Sunar, 2002).  Sunar (2002) also points out that important values of traditional society and family are on a continuum with the modern Turkish family; as, many differences as similarities can be found between the two family types.

Research done by Dokmen (1991) showed that men scored higher on the BSRI masculinity scale.  At that time, women scored higher in the femininity score.  Ten years later, in Ozkan’s research (2005), both men and women scored higher on femininity than masculinity, and no differences were found between genders for the masculinity score. Ozkan (2005) believes that possible explanation for these changes have to do with changes that are occurring with women in society.  For example, changes have occurred in the legal rights of women ( i.e. women have marital as well as divorce rights), expanded educational opportunities, rapidly increasing numbers of female students at universities, urbanization, and the like are changes which have influenced a shift in the value system.  These changes have also influenced changes occurring in gender roles. 

When we look at workplace requirements, work oriented women might be expected to assume more masculine traits (i.e. assertiveness).  These newly adopted traits are in addition to the already established female traits (Ozkan, 2005). Further, he makes the following claim, “Modern Turkish women are expected to be more flexible, more adaptable, and freer to be themselves in response to various environmental situations” (Ozkan, 2005). It can be concluded that “modern Turkish women” are forced to display both masculine and feminine traits. Naturally, the next step in this development is the appearance of androgyny. 

The current literature on motivation and managers present a profile of highly motivated women.  These are single professional women, under thirty years of age, with a high need for achievement.  These women have set goals.  Their goal priority is as follows: 1. a desire to be financially independent of men, 2. a sense of security they can give themselves, 3. have less sex-role conflict, 4. confidence that they are just as capable as men to do anything, 5. looking for challenging job opportunities and advancement, 6.highly competitive, highly task oriented, very rational, 7.exert strong personal effort to accomplish their goals, 8. lead balanced lives (Emmerich, 1997).
From the above explanation we can deduce that women play a dominant role in the shifting positions of gender roles in the midst of societal change.  They are the ones who have predominantly caused the emergence of the androgynous type. Other changes which influence those occurring in gender roles are in association with relationships within the family. Here parents encourage children of both genders to emotionally express themselves, become more independent and self-sufficient (Sunar, 2002).  Family dynamics allow for parents to be more loving and caring when interacting with their children.  Researching in this are, Kagitcibasi (1996) and Sunar (2002) discuss the decrease in expectations for children to carry the family name.  The de-emphasis on family name is based on the reduction of the need for children’s labor force.  In contrast, modern families push children to be high achievers and gain their independence.  Increase success in the workplace becomes important.  With this change, Ozkan finds that some instrumental characteristics which defined and separated gender roles, now, are desirable for both genders.  These are such values as “independence”, “assertiveness”, “a strong personality”, “leadership abilities”, “willingness to take risk”, “dominance”, “self-sufficiency”, “defending one’s own beliefs”, and the like. Alice Sargent and Ronald Stupak(1989), in their article Managing in the90’s: the Androgynous Manager, indicate that the changes brought about by women also impact men. They believe that men are beginning to re-examine the male experience, and they no longer subscribe to the image of the “lone ranger.”  The self-concepts of “macho warrior”, “wimp” and the like are under scrutiny.

In closing this section, we leave you with a quote from the late Alice Sargent (1981):



Androgyny provides a significant integrating concept for a number of



areas within the field of organizational behavior.  It provides both a



theoretical framework and a practical process for helping men and 



women become effective managers while retaining and expanding



their concepts of themselves as human beings.  Stereotyped sex



roles can become conceptual prisons from which it is difficult to



escape.  Androgyny, by encouraging an individual to encompass 



the entire range of human behaviors, provides an open-ended



path to growth and development.(Sargent,1981). 

SUMMARY:
In this paper we gave results from research derived from one hundred and sixty-seven (167) members of ten (10) different businesses in the private sector.  The research was conducted in February and March of 2006. The purpose of the study was to test and see if there were gender role differences in the private sector, in Istanbul. The results showed that indeed there are gender role differences in our sample.  The method used was explanatory and analytical.  The measurement instrument used was the Bem Sex Role Inventory to test gender roles.  We discovered that the Turkish business sector manifests both masculine and feminine characteristics. We also found the unexpected results of androgyny in the business community of the research. Sufficient attention was spent researching the possible causes of this new found finding of androgyny.  We believe that, with the available research results reviewed in the literature, we sufficiently explained possible causes for androgyny as a part of the changing Turkish society.  Furthermore, we believe that continued research on this topic deserves attention.  Our next step is to broaden our research sample, as well as collect comparative data from other private sectors in Turkey.
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